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BusHec-3agauu: onpeaenntb 3¢heKTUBHOCTb
NO3NLMOHMPOBAHNA BpeHaa B COUMANbHbIX CETSX,
CKOPPEKTUPOBATb KOMMYHUKALUIO C NoTpebutenem

UccnepoBatenbCcKkue 3apaum:

» Onpenenvtb oTHOLWEHME K BpeHay, AMHAMUKY ero
YNOMUHAHWUM

» AHanu3 gaHHbIX 6peHaa ¢ TOYKU 3peHUA OTHOLLEHUSA, TEM
obcyKAeHUN, BAUATENBHBIX NNAaTGOPM, MaKCMMAbHOIO
OXBaTa, UICTOYHMKOB YNOMWUHAHWI, OCHOBHbIX APanBEpPOB
obcyKaeHUA, NPUBNEKATENIbHOCTM ANA ayanTopumn U T. 4.

» AHann3 HeraTUBHbIX OT3bIBOB B OTHOLIEHMWN BpeHaa

» [M03UTMBHbIE U HEraTUBHbIE aTPMOYTbI NPoAYKTOB bpeHaa

MeToa: aHaNUTUKa coumanbHbIX Mmeamna

Cpoku: 10-15 pabounx gHeMn
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OCHOBHbIe MHAEKCDI

Brand mentions Type of content split

Captured Raw Data — including all messages

52 588

The Amount of Relevant Posts

11 093

Max Coverage (or OTS)
- subscribers' sum of all authors

4 524 165

Rate of Return — single message coverage

4 158

Engagement — the amount of comments, likes,
and message reposts

467 113

Comments
9%

Involvement Rate — share of active subscribers
among max coverage (% of active subscribers)
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AKTUBHOCTb Ha naaTdopmax

, “ *  recipes

Other * discussion of
Twitter 9% Facebook @ product

4% I 18% characteristics

e discussion of
healthy nutrition

Mainly recipes, low level

Vkontakte of discussions and low

©)

YnomuHaHus 20% m engagement
Instagram
i Oth :
Tvxg:/ter Zlyer Facebook *  Recipes
’ 16% e Advertising

Facebook

.~ K3
. Vkontakte Review on products
11% characteristic and ways
of usage

€9Recommend.ru
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Instagram
23%

[ToAnNnCUYNKN

BoBsieyeHue

m o]
Vkontakte

50% Instagram
80%




AnHamnKa ynomumHaHUM

45449

MocTbl Nnonb3oBaTeENEN

C MmeponpuATuA
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NMuku u cnaapbl

» AHanu3 NMKoOB M cNaZioB cOObLLEHM
» BblsBneHME NPUYNH N MHPONOBOAOB




Negative posts refer to:

* Topic/ attribute A
* Topic/ attribute B
* Topic/ attribute C
* Topic/ attribute D
* Topic/ attribute E

TOHaNbHOCTb YNTOMMWHAHUIA

2%

a

Ny

9%

ToHanbHOCTb
YNOMMHAHUM
NO/1b30BaTe/IbCKUX
coobweHunn

m Positive

89%

Neutral = Negative

)=

Positive posts more often are

related to:

Topic / attribute A
Topic / attribute B
Topic / attribute C
Topic / attribute D
Topic / attribute E
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TOHaNbHOCTb YNTOMMWHAHUIA

Such a number of positive comments is connected
with the contest.

Sentiments
in user’s posts

»
»

34%

of all positive messages is belong to this contest

Dynamic of negative messages
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Ne of Authors — authentic
consumer voices coded

AKTUBHQAA ayautopusa

Influential Authors
- more than 3000
subscribers

Engagement Rate
- average number of posts
per author

Rate of Return
- single message coverage

Geo*

{,C-e'nter

-2l

Moscow i

E 3
7584 Gender
89 Communitites
1,2
7069 of authors
involved are s
Age Range
persons g g
) 15-19 years [ 6%

20-24 years 1 4%

25-29 yvears 1 0%

30-34 years NG 13%
35-39vyers M 9%

40-44 years NI 7% ) ’N«i

45-49 years |l 3% sEmes smam 0o

ONLINE MARKET
50 and older M 3% INTELLIGENCE




OcHOBHbIe TONUKKN obcyKaeHnn

m All Mentions

User content

4% aq 00 1l
1 1
&& 11% N I |
100 10% 10% 9% 8lo/ ﬂ.ﬂﬂﬂﬂ 3
(o]
6% 6% 7%
5% 4% 4% 4%
v A= i I I B
© ) & i . < &
Qﬁoé‘ & & «é\'b Q&o z‘\% K\){_,’b & &
& & N R o O &
<§ & s & ¢ o
;00(\ Q\’b Qﬁo
&
S
N
C
43 3 69 31 145 36 42 27 32 12 53
*
Index of Interest 24 % 16 31 213 28 30 21 29 13

* Engagement (the sum of all comments, likes and reposts) to the number of posts in the category
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ATpubyTtbl NPpOAYKTa

Positive attributes «

Good cleansing I -7
I 5

Moistening

A,

> Negdtive athributes

No effectiveness

rotal 25 [ ' txtion
gmount o
|
Pleasant aroma 4% messages
Good texture N ¢ 1% _ Shining effect
skin colors aignment INEEEG—_—_—_—_-_— v I 0 ot i
Acceptable price I 3%
| 1 [ 5's v htening
Effectivenes: I - There are 5% of mixed messages
which contain both positive
Natural shade N 2% ond negative affrioutes. 1 [ cod texture
Meutral messages do not
No drying out effect NN 27 contain any attributes. 1% [ 54 cleansing
No iritation [INNININGE -
Y KpeME HOROBCTEHUAR HE WUKER HE TEKPSIA, TEKCTYDE NETKAN, 19 _ Harmful ingredients
e I - HO AETHD PACNPEABARETIA N KOME M HE CKATHIEAETCA,
Mattitying effect N 1% tanya_p24 A nonsoanacs ) mHe 1% [ vrvleasant aroma
W OHa He LUATIMT FA23KI, HE CyLIMT KOMKY, NOHPABMUACA , HO CYILLNT KOXY @
No tightening [N 1% TRPKPACHO GHMIMET.
‘9 9 WY wee npuATHII apouar, 1% _ Not appropriate for summer
A NoCTOAHHD Be MOEYNAD HA ADATHE B HE
Good imperfections coverage [N 17 cmaTpio. S} #isommBaomep #0narmepEmes Mecne HAHECEHHA KORA KAKAA-TO NUNKEA, CTATMBA0TCA
#6norrepoaecca #KoCMeTHES
. . 1% _ Causing allergy
Economical consumption [N 1%




Mila Levchuk

Hanbonee BanarenbHbie agTopbI

Evgeniy Komarovskiy

Annet

Larisa Surkova

Diana Peshkova

(]
: j
2 .
-
) 2
E o 1,5m 2,2 m 853 k 1,3 m 1m
Writes about her life and .
. . . . . . . Her blog is for mothers,
articles about relationship Pediatrician, writes about Conducts paid marathons Psychologist and mother of 5 . .
o . . ) writes about children master
= between women and men. parenting and children that helps to develop healthy | children. Released 15 books. ;
. . . classes and unusual ideas for
Released 2 books and her health. habits. Writes about parenting. arentin
online course for women. Parenting.
Elena Krygina Lyubov Soboleva Irina Okopyan Tanya Butskaya Alina Guess
()
€
(T
=
o ¢
S 9 626 k 775 k 856 k 27,5k
Ve?ry famous Igeauty blogger I?Iogger who writes abOLft PR Organizer of popular “Young Pediatrician and expert in Makeup artist, CEO of
o with a lot of video tutorials. in Instagram. Useful articles ., . .
@ . . Mothers Club”. Blog about maternity hospitals. Also makeup academy. From
for starters in blogging Lithuania

Releases her own beauty
boxes.

sphere.

motherhood.

writes about parenting.



https://www.instagram.com/milalevchuk/
https://www.instagram.com/doctor_komarovskiy/
https://www.instagram.com/melannett/
https://www.instagram.com/larangsovet/
https://www.instagram.com/dipeshkova/
https://www.instagram.com/elenakrygina/
https://www.instagram.com/lyubov_prblog/
https://www.instagram.com/monstrikirka/
https://www.instagram.com/tanya.butskaya/
https://www.instagram.com/alinaguess_official/

MMmunaxx B cOuManbHbIX ceTax

Tun koHmeHma . OCHOBHbIE MTAPAMETPbI NAAi
Y
BpeHd 1 u bperd 2 _C,:ry\i _c_{‘,_v\'

BPEHA 1 BPEHA 2
OMNLINE MARKET
INTELUGENCE
Bpeng 1 BpeHg 2
PEHA PeHA Communication with audience x
Facebook Vkontakte Instagram Facebook Vkontakte Instagram
KOLs (Key Opinion - a n nfa nfa 12 Bayia jin the group/public /
Leaders) o -
KDL snd Ambaszadors Nat vary Famouz, yaung and creative bloggers Bath not well-known biogzers and very famaus ones
Mpomo 31 37 37 nfa 46 48
Instructions for device x /
Meponpuamis 14 4 5 nfa 7 10
Engagement ery low n Faceboak and Vikontzite, aversge in Instagram - 65 Low in Faceioak 3nd Wiantsite, but average in Instagram - 344
Cnew npeanower1a 3 4 3 nfa 10 16 Diversity of content X /
Kokiype nfa 1 . s 2 5 Advantages of device and bloggers opinion
Emphasiz on .

OfsAEneHua nfa 1 nfa nfa 1 16
WHCTpYKLMM nfa nfa nfa 5 5 1 Perzonal presentation
Bonpecs! nfa nfa n/fa n/a 2 10 Test-drive
Konnabopaun nfa nfa nfa nfa 7 13

#

; e
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H Nasty Larkichera Lesha Bankes Lesha Tersvkoy, PAAXIN VO STAS FERBERS Mol HELE VA

URL

hiips:/f instagra | hitps:/fwwwinstagra | htips;//wwwinstogram | hitpsjjwwwinstagra | hitps:fwwwinstagra | hitpsyfwwwinstogra | hitps:/fwww.instagra
moomcsiche) | mosmjcebanks) | gem i ecomsiasiernen) | | mesm mcomjermoke - —— e Ko Me H A a L"M nu

Biogger popular for
= revie

Life-styie blooger.

: Starfing singer, tock | Life-styie blogger, fis reviews on Wiites about Ufe-style blogger, | Biogger popular for I
é "‘;"::T‘:h”é i in TV show writes mostly obaut restaurants and oppearance, loves creafive things | her graup with music -

frsibeg “SengsonT™NT"and | tavelingandhis | cafés. Advisssmusic | fraveling, healthy and placss. Veontakie O T -

oughts and : . ; .
' nad a sucoess. acfivifies and writes abaut his | life-siyie and spori.
oeioved woman.
thoughts.
i 4
i
g 75k 282k £ 185k 1ok Te 222k ’ o
z
H " l
g 230 40 7750 24161 13628 10920 10687
E g 4 2[1 % deleted) 3 31z deleted) 2 31k deleted)] 1
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HALLM KOHTAKTb!I: e
| +7 (495) 660 94 15 P

SOCMEDIA@OMIRUSSIA.RU [ 3§
WWW.OMIRUSSIA.RU

OMI IS THE ONLY I1SO 20252: 2019
Ceaties | CERTIFIED ONLINE PANEL PROVIDER
STANDARD IN RUSSIA



mailto:socmedia@omirussia.ru
http://www.omirussia.ru/
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